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Last month I wrote about my desire to 
form a new branch in the Midlands and 
have been politely reminded that the 

Society do have a Midlands branch. The 
Shropshire branch apparently has members 
who travel some distance from Wales to 
Burton-on-Trent to attend meetings. The 
Lincolnshire and District branch could also 
be considered a Midlands branch too but 
my thought was that there is a gap in the 
South Midlands, where a not inconsider-
able amount of printing has been produced 
over the years. 

I would consider Shropshire to be North 
West Midlands and Lincolnshire North East 
Midlands, so there is certainly a large area 
that may benefit from a more local branch 
in my area of Northampton. Leicester has 
a huge history of printing and there is a big 
population within a 50 mile radius in this 
area. I have identified current members 
from this area and will test the water to see 
if forming a new branch is viable. Having 
attended my first branch meeting of the 
Society, it confirmed my belief that meeting 
face to face with other enthusiasts is a vital 
facet of our membership. 

On a completely different theme, a print-
ing company that I dealt with a few years ago 
have just gone into administration, following 
a winding up order from one of their suppli-
ers. They were a good company to deal with 
who produced excellent quality printing 
with the modern equipment they operated. I 
believe they employ about 50 people. I know 
from experience how difficult it is to run 
a smallish jobbing printer in the current 
extremely competitive market. I remember 
meeting with my bank manager at the time 
and answering his questions. We had ma-
chinery costing close to £1 million financed 
on monthly payments, 20 employees to pay 
and various other overheads. He then asked 
me how many weeks work we had booked 

in to which I responded that we usually 
have about 5-8 days work on the books – 
his jaw nearly hit the floor. Nobody wants 
to wait longer for their print I informed 
him. It really is a high risk business these 
days, trying to invest in the ever changing 
new (and expensive) technology in an en-
vironment of small order books due to the 
pressure of quick production and delivery 
requirements.

What has Mary Berry got to do with print? 
Well, one of my other interests is genealogy 
and I was fascinated when watching a recent 
Who do you think you are? programme 
featuring Mary Berry. One of her ancestors 
ran quite a sizeable printing and publishing 
company in Norwich during the 19th centu-
ry. One of the chief publications was a trade 
directory for the local area around Norwich. 
Sadly this company failed and her ancestor 
declared bankrupt because he underesti-
mated the cost of gathering the information 
required. No internet in the 1800s! Maybe it 
has always been tough? I will stick to print-
ing as a hobby, it is certainly more enjoyable.
Keep printing!

FROM THE EDITOR TIM VERNON (10772)

Cover Image: A view of Lincoln Cathedral
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TYPEFACE TALES BOB RICHARDSON (9718)

face to Stephenson Blake and a year later 
it appeared in the UK in a modified form 
as Bologna. The capital M for instance was 
redrawn as a widely-splayed character, 
quite unlike the original Humanistic ver-
sion, the Qu ligatures were designed and 
R G Blake expressed his dissatisfaction 
with the American figure 1, which was also 
re-cut. The Humanistic lining figures were 
replaced with old-style non-lining numer-
als, and other minor changes were made. 
During development the British version of 

Some typefaces have more than one 
name, especially if they have been pirat-
ed by competing foundries. Cheltenham 

was sold under almost two dozen aliases 
around the world, but these were alterna-
tive names chosen to avoid accusations 
of design theft. This month’s face - Bolo-
gna - from Stephenson Blake, has the rare 
distinction of having four different names 
at various points in its history and develop-
ment, and all of them perfectly legal.

Bologna is a pen script, a humanist face, 
based upon the handwriting of Antonio 
Sinibaldi (1443-1528), a Florentine monk in 
the service of the Medici family. His elegant 
15th century calligraphy was the model 
for the first iteration of Bologna, when the 
typeface was known as Humanistic. Ironi-
cally, Sinibaldi despised Gutenberg’s new 
invention of printing with movable type, 
which he saw as a direct threat to the devel-
opment of good handwriting.

Stephenson Blake’s Bologna typeface was 
originally designed in 1905 for an American 
private press publication - The Triumphs 
of Francesco Petrarch - by William Dana 
Orcutt (1870-1953). Although cut by the 
American Type Founders company, the 
face, then known as Humanistic, was not 
issued commercially and did not appear in 
ATF specimen books. The print run for the 
Petrarch book was relatively small - only 
200 copies - of which 100 were for distri-
bution in the United Kingdom through 
publisher John Murray.

In 1944 ATF agreed to the sale of the 

WHAT’S IN A NAME?
ONE DESIGN WITH FOUR DIFFERENT NAMES: THIS IS SURELY THE 
TALE OF TYPEFACE SUFFERING SOMETHING OF AN IDENTITY CRISIS

Stephenson Blake’s production paperwork uses Petrarch 
and Bologna names as well as the ATF term Humanistic
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William Dana Orcutt (1870-1953), the designer of 
Humanistic, and by default Bologna
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out of stock (and) cannot give a definite 
promise owing to the tremendous call for 
our type.” By August of that year SB&Co had 
shifted over two tons of their new design, 
and adopted it for their new letterheadings. 
Bologna remained popular and was contin-
uously available in hard foundry metal until 
the cessation of typecasting operations at 
Sheffield, although only 14, 18 and 24pt re-
mained in the catalogue by the late 1990s.

Such was the popularity of this face, that 
in 1950 Stephenson Blake were approached 
by American Type Founders, who wished 
to buy the US rights to Bologna. Blissfully 
unaware that it was their own Humanistic 
face in another guise, they were tactfully in-
formed by the Sheffield foundry that it was, 
in fact, an ATF design. Bologna appeared 
in ATF specimen books soon afterward 
under the name Verona. Confusingly, this 
is also the name of a Stephenson Blake serif 
face, originally purchased from ATF, which 
called it Munder Venezian.

The reason often given for the change 
of name was over concerns that American 
printers might disrespectfully refer to Bo-
logna as “baloney”. Verona was chosen as 
an alternative since it retained an Italian 
connotation.

Mac McGrew, in his book American Metal 
Typefaces of the Twentieth Century, de-
scribes ATF Verona as having “more of the 
appearance of hand-lettering than almost 
any other cut in metal, and composes into a 
beautiful page with properly close spacing.”

ATF Verona appeared in specimen books 
in 1951 in a much wider range of sizes than 
Bologna. The face was issued in 8, 10, 12, 
14, 18, 24, 30, 36 and 48pt. The American 
foundry opted for lining figures, rather than 
old-style, but retained Stephenson Blake’s 
overall re-styling of Humanistic, including 
the quirky, widely-splayed upper-case M.

the face was known as Petrarch, and that 
name survives on the Stephenson Blake 
working papers and justifying proofs, 
although it has been struck through and 
replaced with Bologna in another hand in 
many instances.

Bologna was cut in five sizes; 14, 18, 24, 36 
and 36pt titling. The titling face was capi-
tals only, and occupied the full height of the 
type body, giving an apparent size of around 
48 points.

Trade reviews of the new face were gen-
erally very good. The artist and engraver 
Joan Hassall described it as “remarkably 
dignified” although R B Fishenden wasn’t 
sure about the old-style figures “which are 
very charming, but we all know what an 
awful nuisance they are”. Robert Greaves 
Blake replied to Fishenden’s comments in 
a letter dated 24th November 1944, “The 
figures of this Bologna have been a serious 
problem. We have actually tried what you 
suggest (lining figures) but did not like the 
appearance.” Numerals apart, Fishenden 
liked the face enormously, saying “This 
really is a charming piece of work from 
every standpoint. How well this shows the 
inter-relationship between the thought, the 
words and the dress.”

R G Blake pondered the problem of how 
to present this new face to the trade, re-
flecting upon the difficulties encountered 
with Runnymede, another SB broad pen 
script based upon 15th century hands, and 
also imported from the USA where it was 
known as Motto (Morris Fuller Benton, 
1915). The solution was an elegant, eight-
page brochure to launch Bologna, which 
was to prove surprisingly popular.

By January 1946 Stephenson Blake were 
apologising to customers for a shortage 
of Bologna in their Sheffield stores. “We 
regret that this size (24pt) is practically 

TYPEFACE TALES BOB RICHARDSON (9718)



The full range of Stephenson Blake Bologna sizes shown in their 1953 specimen

By the beginning of 1948 Bologna was being used by Stephenson Blake on all of their corporate stationery
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TYPEFACE TALES BOB RICHARDSON (9718)
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Some of the original ATF matrices are 
known to be in private hands, but it is not 
certain whether the entire range of sizes 
survived the ATF auction in August 1993, 
where the bulk of the company’s original 
mats were sold as scrap. 

No satisfactory digital version of 
Bologna has yet been produced, although 
a similar face - Mikadan - is described as 
“a tribute to Stephenson Blake’s Bologna”. 
It’s a pale imitation of the original and that 
description is perhaps over-generous. You 
might even call it baloney. 

The Stephenson Blake matrices for 
Bologna were acquired by the Type Archive 
in the early 1990s, while the face was still 
technically in production. An early Type 
Archive inventory shows matrices for the 
three sizes still being made as “on loan to 
Stephenson Blake”. 

Happily, all of the mats were eventually 
transferred to Stockwell, where they 
remain today. Their condition is very good 
and perhaps one day they might be used for 
a revival of this distinctive pen script.

Remarkably, some ATF Verona is still 
available as new metal type, 25 years after 
the demise of the foundry. NA Graphics, 
in Silverton, Colorado, hold limited stocks 
and can still supply the 14pt, although in 
upper-case only, the lower-case having only 
recently been sold-out. 

Remarkably, some ATF 
Verona is still available as 
new metal type, 25 years 
after the foundry’s demise

Matrices for the 36pt Titling version of Bologna showing the characteristic splayed upper-case M.
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ATF’s version of Bologna was known as Verona and offered a substantially larger range of sizes



It’s nearly that time of year again, and 
the booking form for the 2018 has again 
been included with this month’s Small 

Printer, giving your the opportunity to 
book your place (if you haven’t already) at 
the 2019 BPS Convention in Lincoln.

The Bentley Hotel, on the outskirts of 
Lincoln, offers all the facilities (restau-
rant, brasserie, swimming and much 
more) you’d expect from a Best Western 
hotel and if your partner doesn’t fancy a 
weekend of print-related chat, why not 
try mentioning that there’s both a garden 
centre and a beauty spa situated just next 
door.

Saturday morning will see the usual 
stalls and bring and buy tables and we are 
also presenting a spectacular typeface 
exhibition. There will aso be the usual 
meetings and AGMs, with the Society AGM 
taking place on Saturday afternoon in a 
well ventilated room. Admission to the 
event is free on the Saturday morning (and 
of course for members to the Society AGM 
in the afternoon), but if you would like to 
stay for the weekend then don’t delay and 
book today!

If you’ve mislaid your booking form, 
then just go to the society site at www.
bpsnet.org.uk and download the PDF.

2019 CONVENTION
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Convention enquiries should be sent to Paul Warne at 
thewarplepress@btconnect.com

IT’S NOT TOO LATE TO BOOK
JUST TWO MONTHS TO GO UNTIL THIS YEAR’S BPS CONVENTION, 
BUT THERE’S STILL PLENTY OF TIME TO BOOK YOUR PLACE

BPS CONVENTION
5th-7th April 2019



THE SOCIETY’S ENQUIRIES OFFICER, JOHN EASSON, ADDS  A FEW 
MORE THOUGHTS TO LAST MONTH’S ENQUIRY REGARDING INK 

MORE PAPER & INK...

Can you give recommendations for 
the best inks and papers to use [for 
letterpress]?
A second look at this question.
I don’t know if you were looking for a very 
specific list of recommendations of named 
papers and inks: I have to fail at that, for I 
buy paper and ink so rarely that I am out of 
touch with most of what is available, and 
in any case, what is available will depend 
on what suits your work, and what sort of 
quantities you are going to buy. 

A trade paper merchant normally 
expects to supply customers full reams 
of at least SRA2 papers, and generally in 
quantities of tens or even hundreds of 
reams, although most will offer smaller 
sizes and amounts, the extra handling 
usually comes with a considerable extra 
charge. So I have always been aware that as 
a very small-scale customer, I am probably 
more trouble than is worth it to the paper 
merchant, and have tried to buy stock for 
several jobs and anticipating future needs 
all together, to make up a more reasonable 
order. Many merchants though are very 
helpful, even to small customers.

Letterpress can cope with almost any 
paper you want to use (though some may 
prove tricky to find suitable ink), and 
thinking about what colour, thickness, and 
texture will be most effective for your work 
may lead you to using papers from odd 
sources. Book work and more traditional 
styles may lean towards less eye-catching 

GET IN TOUCH
If you have any questions for John Easson, please 

send your email to enquiries@bpsnet.org.uk

PRINTERS’ PROBLEMS JOHN EASSON (2959)
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papers (though a good quality paper and 
interesting feel can add greatly to a fairly 
restrained style of work). Ephemera may 
benefit from something more exuberant or 
even exotic. 

Contrasting colours and textures of 
papers can add to the impact of an item. 
Some papers are more durable than 
others – newsprint for example is not 
designed to last; cotton-rag papers are 
made specifically for their long life. Don’t 
just think of a plain white 80gsm A4 piece 
of paper every time: I’ve used wrapping 
paper, tissue paper, strawboard… the 
choice is yours.

Other members may well be able suggest 
current papers that they find particularly 
useful as general-purpose quality stock to 
have in hand, but I suspect the choice is 
mostly based on their style and the kind of 
work they do most often.

Don’t just think of a plain 
white 80gsm A4 piece of 
paper every time: I’ve used 
wrapping paper, tissue 
paper, strawboard...



PUBLICITY OFFICER
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JUST WHO IS KATHERINE ANTENEY?
INTRODUCING THE SOCIETY’S RECENTLY APPOINTED PUBLICITY OFFICER

1

You might have noticed that a new role 
has sneaked onto the list inside the front 
cover in the the last few issues: Publicity 

Officer - Katherine Anteney. What’s that then? I 
bet you asked. Well, I’m not entirely sure either 
but here is a short article about what I think am 
going to be doing. 

First a bit of background: I’m a Fine Art print-
maker by training. I co-own a print workshop 
in Southampton called Red Hot Press where we 
teach all types of printmaking and letterpress 
courses. I also work a couple of days at Solent 
University as a Print Technician where I teach a 
lot of screen printing plus linocut, letterpress and 
bookbinding. I try to fit in time to keep up my own 
practice and am an exhibiting artist. I also make 

artists’ books with a photographer friend under 
the press name Double Butted. 

I joined the BPS in 2015 after having met Bob 
Edwards who was writing a piece about Red Hot 
Press for Small Printer. Through him I met Jean 
and Ron Watson and found them so helpful with 
setting up my Adana 8-5 and HS2 that I could resist 
joining no longer. Since then the Solent Branch has 
been set up and I am a member of that. 

Last year I persuaded Jean to set up a British 
Printing Society Instagram account which we 
administer together. I followed so many other 
Letterpress printers, including lots of BPS mem-
bers, on Instagram that it seemed obvious we 
should have an account where we could publicise 
what we do and repost images of work by other 
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JUST WHO IS KATHERINE ANTENEY? This was where the now 
infamous John Easson/
Beyoncé comparison 
was made

2

members. It was also a great way to make and 
sustain links with printers across the UK and the 
world. 

At Convention in Bournemouth last year I gave 
a short talk on Social Media to an enraptured (and 
possibly snoring) audience. This was where the 
now infamous John Easson/Beyoncé comparison 
was made. I still stand by this... he is just like 
Beyoncé.

The society had been without a Publicity secre-
tary for some time and it seems to be a role I fell 
into just by being the sort of person who enjoys 
making links and contacts and I was really happy 
when the EC voted me in. Through my letterpress 
courses at Red Hot Press I have persuaded quite 
a few people to join the Society by singing the 
praises of the support and friendly welcome they 
will receive. 

So what does the role involve? Well, currently 
I think it needs to be defined and I’ll welcome any 
suggestions of things we can do to promote the 
Society. I have the log in to our three social media 
pages: Facebook, Twitter and Instagram. I will 
endeavour to keep these as up to date as possible. 
All our instagram posts will post direct to twitter... 
I’m working on getting the Facebook page to play 
ball and do the same. Keeping social media pages 
up to date does take time and relies on regular 
posts and interesting content so you may find me 
reposting work that other members have posted. 
As a member of the PG I also post picture of the 
bundle items we get in each time.

If you are not a user of social media please don’t 
think none of this applies to you. We would love 
to feature your latest branch outing so you can 
always email a couple of photos to me with a bit of 
info and I will happily repost them for you. Getting 

the word out that our society stretches across the 
UK and beyond and is active is really important to 
attract new members and a younger generation 
who are becoming interested in letterpress. 

My aim next year is to try and get to as many 
Wayzgooses as possible. I know we already tend 
to have info stands at the big ones but it would be 
great to be able to support the people who are 
already giving their time to run these. Let me know 
where you are going and when and I’ll see what I 
can do. 

I am also happy to post out leaflets to branches 
and help with publicity material where I can. You 
can contact me at publicity@bpsnet.org if you 
have any questions or ideas about how we can 
promote the society. Katherine Anteney 10784

1. Katherine Anteney and Rachel Marsh inspect 
used type at last year’s Bournemouth convention  
2. Beyoncé or John Easson - we’ll leave that for 
you to decide



Dorset Branch

Our November meeting was taken up with 
creating our Rosen Award entry. Each 
member had printed one or more pages of 
A5 Landscape to the theme of Dorset.  This 
means the contents are very varied, using 
different techniques and papers.  It makes 
an interesting offering, the Dorset Branch 
have only just started entering this compe-
tition again after many years absence.

We had a production line going to col-
late the books, and then we had to bind 
them.  This again was a new departure in 
techniques used, we had practised at our 

previous meeting and put our new found  
skills into practice with the help of Ron 
who drilled perfect holes for us to use for 
sewing. 

We hope the judges appreciate the effort 
that went into the production!

Our December meeting took the shape 
of a Christmas Lunch at the Sun Inn, 
Dorchester. We had a delicious lunch and 
celebrated a great year as a Branch. Thank 
you to Frank who masterminded the 
venue which was able to cope with diverse 
dietary needs.  As usual we swapped 
Christmas cards and admired the efforts 
that everyone outs into their designs.

BRANCH REPORT
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CHRISTMAS IN DORSET



23 January
Dorset Branch 
Whitcombe Monymusk Stables DT2 8NY

20 February
Dorset Branch 
Whitcombe Monymusk Stables DT2 8NY

23 February 
Essex Branch Annual Lunch & AGM
The Grange, Boreham CM3 3HJ  
Contact Len Friend for more details

20 March
Dorset Branch 
Whitcombe Monymusk Stables DT2 8NY

5-7 April
Annual Convention 
The Bentley Hotel, Lincoln 
Enquiries should be sent to Paul Warne at  
thewarplepress@btconnect.com

17 April
Dorset Branch 
Whitcombe Monymusk Stables DT2 8NY

15 May
Dorset Branch 
Whitcombe Monymusk Stables DT2 8NY

19 June
Dorset Branch 
Whitcombe Monymusk Stables DT2 8NY

24 July
Dorset Branch 
Whitcombe Monymusk Stables DT2 8NY

21 August
Dorset Branch 
Whitcombe Monymusk Stables DT2 8NY

Branch meetings are open to all Society members. 
Anyone who plans to attend a meeting who is not 
a member of the Branch concerned should check 
with the Branch Secretary in case details have 
changed.

DIARY OF EVENTS
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Robin Linklater’s press, used to print his Saint George and the 
Dragon linocut (See page 42). Robin is one of this month’s 
ten new society members (See page 46).

The Dorset Branch at work on their Rosen Award entry

SMALL PRINTER MAGAZINES FOR SALE
1980 minus February, 1981 minus January, 1982 
Complete, 1983 Complete, 1985 Minus January, 1986 
– 1991 Complete, 1992 Minus October, 1995 Minus 
December, 2000 to date Complete. 20p each plus 
postage. Many other print books available.
Contact Colin Payne (6409) Cambs.
Tel: 01945 861266 Mob: 07885 628295

FOR SALE



PRINT COMPETITION

This linocut is about 85mm square 
and shows some old buildings here 
in Wivenhoe where the junction 

of various roof levels reminds me of a 
geometry exercise concerning intersect-
ing solids. I’m a great fan of artists from 
the late 19th and early 20th centuries, 
like Joseph Crawhall and the Beggarstaff 
Brothers who could reduce pictures to 
the very minimum by mentally increas-
ing the image contrast to infinity. 

I also had in mind the pen drawings 
of Donald Maxwell who illustrated old 

buildings like this in a style which tended 
to extreme white rather than black.

Publishing Group members will 
already have seen this, I used it on Ram-
bling Urchin 103 with a whimsical verse 
underneath. The building on the left is 
The Greyhound public house, and the 
low one in the centre used to be a baker’s 
shop, which is what suggested the words. 
Make whatever sense of them you will. 
It was printed on my Model No. 3, which 
has a 9 x 6" chase but this cut was about 
the maximum it could handle. 

DON’T WORRY, THERE’S STILL PLENTY OF TIME TO ENTER!
Send your entry to spdesign@bpsnet.org.uk and editor@bpsnet.org.uk

The group of buildings in Wivenhoe, Essex
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The Model No.3 used to print the card

THE GREYHOUND, WIVENHOE
A Linoprint (with letterpress) by Alan Brignull (4800)
Sheet: 148 x 105mm Image: 85 x 85mm



The Greyhound,  Wivenhoe by Alan Brignull
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PRINT COMPETITION

I’m a very late-comer to all things print. I 
used to teach Theatre Design at Notting-
ham, but now happily retired, downsized 
and moved to York. My studio (back bed-
room) is just about big enough for me, 
some hand tools and a small screw press.

I never did graphics as a student, so 
I’m trying to fill in the gaps. I enjoy draw-
ing, books and making things, so started 

by trying small single prints. The one 
attached here I did in the autumn, as an 
exercise is cross hatching, but cheated 
by using 3 plates. I want to get on to text 
soon. Orlando Furioso beckons.

I’d like to thank The Print Workshop 
in Leicester and York Printmakers for 
their help, advice and tuition in my new 
adventure.

GEORGE AND THE DRAGON  
A Linocut (135 x 160mm) by Robin Linklater (10932)

DON’T WORRY, THERE’S STILL PLENTY OF TIME TO ENTER!
Send your entry to spdesign@bpsnet.org.uk and editor@bpsnet.org.uk
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CHRISTMAS CARDS

4.  Jane West 5. Ben Brundell 6. Mike Perry
7. Andrew Dolinski  8. Katherine Anteney 
9. Ron and Jean Watson

HERE’S JUST A SELECTION OF SOME OF THE 
BEAUTIFUL & INNOVATIVE CHRISTMAS CARDS 
PRINTED BY BPS MEMBERS THIS CHRISTMAS

CHRISTMAS CRACKERS!

1

4

5

6

9

7

8

3

2

1. Alan Brignull 2. Ron and Margaret Rookes 3. Chris and Libby Green
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Hi-tech has become the shorthand for refer-
ring to the frontiers of technology. Hi-tech 
knowledge is tuned to the demands of ever 

changing methods and machinery. Innovations 
must be absorbed and inventions understood. 
When tomorrow discards all this into obsoles-
cence, we can forget the old and hail the new. 
Today the state of the art of anything is as transi-
tory as time itself.

There is an endurance about Letterpress. A 
piece of type has been understood for what it is 
over volumes of history. Even a few years ago, 
furrowed foreheads would have greeted the now 
familiar jargon ‘Ti-tech’ (a tall educational estab-
lishment? A Far-Eastern city maybe - or a Texan 
bidding his neighbour good morning?)

In the fifteenth century it is doubtful if anyone 
greeted Gutenberg’s movable letters as Hi-tech, 

though their effect was revolutionary. They en-
joyed several centuries of supremacy in an era 
when things changed less quickly. Today, whilst 
not dead, they have been eclipsed as printing 
technology has moved on. The same inevitable 
progress overtook the monks illuminating bibles, 
with the advent of letterpress generations 
earlier.

The craft of letterpress is flourishing, but 
in a much smaller market sector than before. 
This sector is unprofitable for large firms. Its 
hallmarks are small print runs and relatively 
light amounts of set text. We are in the territory 
of dance tickets, business cards, letterheads 
and small business stationery -Ideal material for 
an Adana owner. Whilst letterpress is past its 
prime it is still essential to have new ideas and 
fresh thoughts. Old methods of working must be 

TO QUOIN A PHRASE
FROM IVOR WASON’S INFORMATIVE LETTERPRESS EIGHT-FIVE SERIES OF 

ARTICLES FROM 1988, THIS TIME DEALING WITH SIMPLIFIED TYPESETTING

Figure 1. The author’s simplified method of locking up type on an Adana
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challenged or reinforced on their merits. Such 
is my purpose in writing - based on experience 
using an 8-5 - and more distant memories learn-
ing letterpress on an Arab Crown Folio.

Each article will have two parts. The first part 
will look at a letterpress aspect relating to the 
Adana where appropriate - whilst the second 
part will hope to present hints and tips, whilst 
tackling actual sorts of work.

Locking up the chase of type to create a steady 
forme is very time consuming is you follow the 
traditional method of packing the type on all sides 
with furniture and quoins. Most Adana work only 
requires quoins to lock up parallel to the lines of 
type. When printing a job, try the method in Fig. 1.

To lock up this way, always observe the 
following: 
a. When setting the type, try and begin and end 
each line with at least a 2 em quad. This gives 
body to your setting and avoids small spaces 
being dislodged at line ends. 
b. Where possible always arrange the forme in 
the chase so the lines of type run parallel with the 
8 inch side (or longest side if not using an 8-5). 
It is by no means impossible to have the lines 
parallel to the shorter sides, but there is a slightly 
increased risk of the type becoming disturbed by 
the rollers. 
c. Ensure that your quoins run the length of the 
lines of type. It does not matter if they slightly 
overlap the edges as illustrated in Fig. 1. 
d. Prior to tightening the quoins, ensure a close 
fit in the forme, so you can’t even insert a 12 point 
lead. Use quoins near their minimum possible 
expansion - not their maximum. 
e. With your fingers - push the ends of each line 
together to ensure that there is no slackness, 
and that each line is tight. 
f. Tighten the quoins very slightly. 
g. You can avoid the traditional imposing process 
at this stage. Bashing type with planers is hardly 

ever required for 8-5 work. Merely run the tips of 
your fingers very lightly over the forme to detect 
any rogue pieces of protruding type. Your own 
hand is much more sensitive than a planer. Over 
zealous mallet work can cause damage. If any 
piece of the forme is out of order simply release 
the quoins and make the necessary adjustment. 
h. Fully tighten the quoins - slightly increasing 
the pressure on each one in turn until full locking 
is achieved. Test the forme by lifting the chase 
slightly off the imposing surface. 
i. Place the chase in the machine to take a proof. 
You have just quoined a phrase!

The advantages of the above method can be 
assessed as follows. It is not only the obvious 
saving of time in locking up, but also in setting. 
Because you are not locking up the line ends, ‘end 
on’ - you don’t always have to be 100% precise 
whilst working on the composing stick. (You 
obviously still have to be when setting - justifying 
type to both margins). It doesn’t matter if you are 
a thin space out on a couple of lines - but don’t 
stray more than this! Finally, there are many jobs 
where you need the added flexibility of space in 
the rather cramped confines of the 8-5 chase. 
Many of the A4 Letterheads I undertake would be 
impossible on an Adana if I had to lock up in the 
traditional way.

I referred to the imposing process above. 
Traditional letterpress books talk of stones and 
slabs. Great if you have a good smooth one, but 
for the 8-5 the easy answer is a pressed steel 
galley around 10 x 7 inches. Ensure it is always 
flat and clean.

One other thought in this area. Where pos-
sible, have your type in the chase upside down 
- just as it is in the composing stick whilst setting. 
The eye can still read left to right whilst making 
adjustments, with the added advantage that the 
finished work comes out of the machine the cor-
rect way around.

FROM SCANS SUPPLIED BY BPS LIBRARIAN LIBBY GREEN (10855)
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Bristol
Ian Knight
t 01179 854944 e bristol@bpsnet.org.uk 
Dorset
Win Armand Smith
01258 830628 e dorset@bpsnet.org.uk
Essex
Margaret Rookes
t 01245 611484 e essex@bpsnet.org.uk
Lincolnshire & District
Mike Edwards
t 01733 562867 e lincoln@bpsnet.org.uk
London
Matt McKenzie
t 07836 785505 e london@bpsnet.org.uk
Maidenhead
Paul Hatcher
t 01189 666124 e maidenhead@bpsnet.org.uk
Overseas
Kevin Thorp
t 00 353 1 8438346 e overseas@bpsnet.org.uk
Scotland
John Easson
t 01828 628001 e scotland@bpsnet.org.uk
Shropshire
Peter Criddle
t 01743 350208 e shropshire15@bpsnet.org.uk
Solent Branch
Elizabeth Kirby
t 01980 863143 e solent@bpsnet.org.uk
South Wales
Dominic Hartley
t 07970 722029 e swales@bpsnet.org.uk
Surrey & Sussex
Libby Green
t 01737 644145 e surrey@bpsnet.org.uk

MEMBERSHIP NEWS & UPDATES

BRANCH 
SECRETARIES10927 Mr Ian Lewis 

Shrewsbury lewisbaystonhill@hotmail.co.uk
10928 Ms Frances Anderson 
Dorchester frances.t.anderson@gmail.com
10929 Ms Karen Mercer 
Stockport k.mercer1@ntlworld.com
10930 Mr Dave Veart 
Auckland, NZ veart@xtra.co.nz
10931 Mr Andrew Willis 
High Wycombe andywillis@outlook.com
10932 Mr Robin Linklater 
York robinlinklater@hotmail.com
10933 Mr Pete Gibbons 
Herne Hill pete@petergibbons.com
10934 Mr Steve Bowen 
Leyburn, steve@type.org.uk
10935 Ms Charlotte Biszewski 
Bristol charlottebiszewski@gmail.com
10936 Mrs Sandie Gent 
Polegate smgent@hotmail.co.uk

Donations
9818 George Hamilton
Any member who requires contact details of 
any other member should initially contact the 
Membership Secretary.

NEW SOCIETY MEMBERS

Membership renewals Currently £30 for UK, 
£45 for Overseas, or £30 Overseas Online only, and 
notifications of change of any personal or contact 
details should be sent to the Membership Secretary: 
Chris Green, Noddyshall, Rockshaw Road, 
Merstham, Redhill RH1 3DB Please make cheques 
payable to the ‘British Printing Society’.

THOMPSON NO 2 GEM VERTICAL PLATEN 
treadle press (approx 11 x 7 inches),  in working 
order. To be collected from Cumbria.  £1000.
Contact: intake.side@gmail.com

FOR SALE

CAST IRON SCREW PRESS
Platen 10½ x 9½ inches. £240.
Contact: Geoff Hulett on 07484 230 055
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Line adverts (text only) per month Members Only Free (up to 50 words) then 10p per word

Display advertisements 1/4 page per month £7.00

Display advertisements 1/2 page per month £15.00

Display advertisements Full page per month £25.00

Advertisement as a Printed Insert (A5) £25.00

Advertisement as a Printed Insert (A4 folded to A5) £30.00

The Editor and Advertising Manager reserve the right to refuse any advertisement. Although every 
effort will be made to publish an advertisement in a specified issue if requested, this cannot be 
guaranteed.
The same display advertisement appearing in four or more consecutive issues is subject to a 10% 
discount and when in seven or more consecutive issues subject to a 15% discount.
Cheques payable to “British Printing Society” and material should be sent as follows or contact the 
Advertising Manager if you wish to pay by PayPal.
Line Advertisements should be sent to the Editor by the 10th of the month prior to publication.
Display Advertisements should be sent with payment to the Advertising Manager also by the 10th.
Printed inserts (350) must be sent with payment to the Mailer so as to arrive by the 25th of the month.

Small Printer Advertising Rates

All Letterpress Bought, Sold & Sourced

Rapidly changing stock. Worldwide shipping.

Stay up to date by following on Instagram - search
urbanfox.letterpress and see new and current stock posted daily.

URBANFOX LETTERPRESS

wanted☞
All letterpress items of interest. Fair prices always
paid. Nationwide collection.

I've worked with many BPS members in the past and
always ensure everything goes on to be used again
as intended.

07950 953 543 or hello@urbanfoxdesign.co.uk☎
Based in Broadstairs Kent - Visitors always welcome



Ye Olde ‘One-Stop’ Letterpress Shoppe!

Why would you go anywhere else?

Re-manufactured Adana machines including treadle platens and proof presses - Composing sticks, 
typescales, galleys, furniture, quoins, quoin keys, planers, tweezers, bodkins - New & second-hand type 
laid in cases and/or wooden cabinets, @ signs, # signs, + signs, borders, dashes, rules and spacing 
materials.  High definition Rubber inking Rollers, a full colour range of letterpress inks, tympan manila 
platen dressing sheets and gauge pins. We also service and refurbish customer’s own machines.

www.caslon.co.uk
+44 1727 852 211

Our AdanaLite Photopolymer system enables you to easily make negatives and 
letterpress plates at home. We supply a range of polymer plates at competitive 
prices and make mounting bases to order to suit your machine and thickness of 
plates you wish to use. Professional, Reliable & Expert advice always available.

� 

Moulton Printing 01253 342992 www.moultonprinting.com


